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(Marketing Strategy for Metrosexual in Thailand)

nsmangeiinedin, uninedusssuaans (n6.0.), suiAnEndussTNARRT
ﬁai’aqvﬁﬁﬂuﬁ - The Impact of Buyer-Seller Relationship Strategies on ICT Adoption and
Relatiocnal Outcome.

eAaaiuvuia (natulatiansaumne), WInenAesadudy (am.u)
Wadednuniinug :- Data mining for distributor network planning in e-commerce.
GPA. 3.78/4.00 (sne3aRiAmdwmiLdinanisFuumlussiunwmingia)
LEwsgsharioudin (memans), unanendudadudey (us.u)

GPA 3.58/4.00 (\NusRnsududu 2)

Certified Professional Marketer (CPM), Asia Pacific Iat #:nWusnIsaa s Faulain
Maersk International Shipping Education

Cisco Network Academy, Assumption University and Cisco Networking Academy

meiainidusendonandruAnelssdnt v o, 2554 WML TANRINAAR
71998 Best Paper Award for Markting and Management Session The Clute Institute For
Academic Research, The 2011 EABR (Business) & ETLC (Teaching Conference), June
6-9, 2011, Barcelona, Spain.

#1998 Best Paper Award for Luxury Branding Track The 2010 Global Marketing
Conference. September 9-12, 2010, Tekyo, Japan.
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98 Best Paper Award The Clute Institute For Academic Research, The 2010 EABR
(Business) & ETLC (Teaching Conference), June 7-10, 2010, Dublin, Ireland.
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1998 Best Paper Award The Clute Institute For Academic Research, The 2009 EABR
(Business) & ETLC (Teaching Conference), June 8-11, 2009, Prague, Czech Public.
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3)

4)

Lertwannawit, A. Mandhachitara, R. (In Pressed). Interpersonal Effects on Fashion
Consciausness and Status Consumption Moderated by Materialism among Metropolitan
Men. Journal of Business Research

(DOt Link : http://dx.doi.org/10.1016/.jbusres.2011.10.006)

Lertwannawit, A. and Gulid, N. (2011). “International Tourists' Service Quality Perception
and Behavioral Loyalty Toward Medical Tourism in Bangkok Melropolitan Area.” Journal of
Applied Business Research 27(6), pp.1-11.

Lertwannawit, A. and Anuwichanont, J. (2011). “Tourists' Expectation and Perception
towards Environmental Issue Management for Green Tourism of Khao Yai National Park.”
International Business & Economics Research Journal 10(9), pp.41-46

Lertwannawit, A. and Gulid, N. (2010). Metrosexual Identification : Gender Identity and
Appearance-related Behaviors. International Business & Economics Research Journal

9(11).
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5) Mechinda, P., Serirat, S., Popaijit, N., Lertwannawit, A., and Anuwichanont, J, (2010). The
Relative Impact of Competitiveness Factors and Destination Equity on Tourist's Loyalty in
Koh Chang, Thailand. International Business & Economics Research Journal 9(10).

6) Lertwannawit, A., Serirat S., and Pholpantin, S. (2009). Career Competencies and Career
Success of Thai Employees in Tourism and Hospitality Sector. International Business &
Economics Research Journal 8(10).

7) Gulid, N., Serirat, S., Sirikudta, S., Sayaphan, U., Lertwannawit, A., Popaijit, N. (2009). Thai
Silk Product Industry Development in Northeastern Region. International Business &
Economics Research Journal 8(9).

8) Lertwannawit, A. and Green, R. (2005). The Taxonomy of Buyer-Seller relationships in the
Thai Context. Thammasat Review 10(1): 93-126.

o Aauslunisusegnigans

1) Lertwannawit, A. and Gulid, N. (2011). “The Role of Brand Trust in a Service Quality-
Loyalty Model for Medical Tourism", World Research Summit for Tourism and Hospitality,
December 10-13, 2011, Hong Kong

2) Lertwannawit, A. , Anuwichanont, J., and Serirat, S." Tourists' Behavioral intentions in
Response to Tourists' Perception on Environmental Issue Management in Natural sites of
UNESCO World Heritage site: A Case Study of Dongphayayen-Khaoyai Forest Complex,
World Research Summit for Tourism and Hospitality, December 10-13, 2011, Hong Kong.

3) Leriwannawit, A. and Gulid, N. (2011). "International Tourists’ Service Quality Perception
and Behavioral Loyalty Toward Medical Tourism in Bangkok Metropolitan Area." The Clute
Institute For Academic Research, The 2011 EABR (Business) & ETLC (Teaching
Conference), June 6-9, 2011, Barcelona, Spain. (Best Paper Award for Marketing Session)

4) Lertwannawit, A. and Anuwichanont, J. (2011). “Tourists' Expectation and Perception
towards Environmental Issue Management for Green Tourism of Khao Yai National Park."
The Clute Institute For Academic Research, The 2011 EABR (Business) & ETLC (Teaching
Conference), June 6-9, 2011, Barcelona, Spain. . (Best Paper Award for Management
Session)

5) Lertwannawit, A. and Rungruang, P. (2010). “Destination Personality Segmentation and
Profiling International Tourists in a National Marine Park." The 2010 Global Marketing
Conference. September 9-12, 2010, Tokyo, Japan.

6) Lertwannawit, A. and Mandhachitara, R, (2010). "Comparative Materialism Value Analysis
of Interpersonal Effects on Fashion Consciousness and Status Consumption among
Metropolitan Men." The 2010 Global Marketing Conference. September 9-12, 201 0, Tokyo,

Japan.
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7) ‘Gulid, N, Lertwannawit, A., Saengchan, R. (2010)."Parcipatary, Tourist Consumer
Behavior-Based, Integrated Tourism Marketing Plan for Chainat Province.” The 2010
Global Marketing Conference. September 9-12, 2010, Tokyo, Japan.

8) Lertwannawit, A. and Gulid, N. {2010). “Metrosexual Identification : Gender identity and
Beauty-related Behaviors. The Clute Institute For Academic Research, The 2009 EABR
(Business) & ETLC (Teaching Conference), June 7-10, 2010, Dublin, Ireland. (Best Paper
Award-Marketing Session)

9) Mechinda, P., Serirat, S., Popaijit, N., Lertwannawit, A., and Anuwichanont, J. (2010). “The
Relative Impact of Competitiveness Factors and Destination Equity on Tourist's Loyalty in
Koh Chang, Thailand" The 2009 EABR (Business) & ETLC (Teaching Conference), June
7-10, 2010, Dublin, Ireland”. (Best Paper Award)

10) Gulid, N., Lertwannawit, A., Saengchan, R. (2010). “Tourist Consumer Behavior and
Destination Positiong for Chainat Province”. The 2009 EABR (Business) & ETLC (Teaching
Conference), June 7-10, 2010, Dublin, Ireland.

11) Lertwannawit, A. , Seriral, S., Polpantin, S. (2009), “Career Competencies and Career
Success of Thai Employees in Tourism and Hospitality Sector.” The Clute Institute For
Academic Research, The 2009 EABR (Business) & ETLC (Teaching Conference), June 8-
11, 2009, Prague, Czech Public. (Best Paper Award)

12) Gulid, N., Serirat, S., Sirikudla, S., Sayaphan, U., Lertwannawit, A., Popaijit, N (2009).Thai
Silk Product Industry Development in Northeastern Region. The Clute Institute For
Academic Research, The 2009 EABR (Business) & ETLC (Teaching Conference), June 8-
11, 2009, Prague, Czech Public.

13) Lertwannawit, ~A.  (2003), "SME Survival in FEconomic Recession Through
Self-Organization Networks: The Case of Thailand." The 32™ European Marketing
Academy Conference, Glasgow, Scotland.

14) Lertwannawit, A. (2002). "Information and Communication Technology Adoption in the
SMEs-OEMs Supply Chain as Mediated by Organizational Relationships: An Asian
Conceptual Model " The 8th International Conference on Marketing and Development New
Visions of Marketing and Development: Globalization, Transformation and Quality of Life,
Bangkok, Thailand

15) Avatchanakorn, V. and A. Lertwannawit (2001). Data Mining for Distributor Network
Planning in E-Commerce. IASTED International Conference : Intelligent Systems and
Control, Clearwater, Florida, USA, ACTA Press.
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